


Dictionary of

AGRIBUSINESS 
MANAGEMENT

L.L. Somani

Agrotech Publishing Academy 
Udaipur - 313002



Distributed by:
Prof. L.L. Somani 
Vinayak Book House
11 -A, Vinayak Complex-B 
Durga Nursery Road 
Udaipur-313001 
Mob: 9414169635, 9928484143

Published by:
Mrs. Geeta Somani 
Agrotech Publishing Academy
11-A, Vinayak Complex-B 
Durga Nursery Road 
Udaipur-313001 (INDIA)
Phone - (0294)2465635 ®
M ob-9414169635

© 2007 Laxmi Lai Somani 
All rights reserved

ISBN: 81-8321-083-X

Typeset by:
Dayal Computers
25, Bohraganeshji, 
Udaipur -  313001

Printed at:
S.S.S. Printers 
New Delhi -  110002



PREFACE

Agriculture, when raised to the status of a business, warrants 
application of management function and principles as applicable to 
business. When agriculture is perceived to attain global concerns like 
food security, livelihood security and sustainable development, it 
becomes imperative to understand the conceptual issues associated 
to agribusiness management principles.

Agribusiness which links farm production, input supply, agro
processing and distribution network emerges as a viable option to 
resolve the problems of unemployment in rural sector. Thus, the 
prospects of agribusiness rely more on off-farm sector of agriculture 
which include farm input supply and agricultural processing and 
distribution industries.

Management is a universal activity in modern world. It is an 
essential part of any group effort. A modern business organization 
has to face many challenges such as changing technology, 
competition in the market, uncertain capital market, changes in the 
requirements of customers, changes in government policies and 
international environment, etc. In order to cope with these 
challenges, efficient management of business is very important. The 
application of management concepts in agriculture and associated 
business has become more pronounced now. As the production of 
goods and services is consumer oriented now, similarly the 
education should also be according to the needs and demand of the 
service providers i.e. agri-business industrialists, input supply 
industrialists, MNC’s, service sectors, etc.

In the changing era of liberalization, privatization and 
globalization, it has been seriously realized that innovation in 
agricultural marketing and trade will change the face of Indian 
Agriculture and this will be treated as a new revolution. In this 
direction efforts have already been made by the government, private 
sector, NGOs, SHGs, MNCs, etc. for value addition and enhancing 
agricultural trade.

The management of surplus production of some commodities, 
import substitution of some other commodities and export option for
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a variety of agri-products make it necessary to resort to agri
business on a large scale. The promotion of agro-processing has the 
distinct advantage of generating additional rural employment, 
earning foreign exchange and also meeting the consumer preference 
for value added products by an increasing segment of the 
population.

Agro-based industries broadly include three categories of 
industries (i) Food processing industries (ii) Non-food processing 
industries (iii) Agri-input industries. Agro-processing industries are 
enterprises that process agricultural raw materials and generally 
include the first two categories of agro-based industries. Agricultural 
raw materials include field and tree crops, livestock and fisheries. 
These cover not only the main-products, but also the by-products as 
well as waste-products of agriculture.

Agro-processing industries include (a) all food products-cereals, 
pulses, oilseeds, horticultural crops, milk and milk products, meat 
and meat products, fish and fish products, (b) beverages and 
tobacco products (c) textiles (d) wood and wood products (e) paper 
and paper products (f) leather and leather products, etc. Agro
processing is essential for oilseeds to get oil, cotton ginning for 
separating seeds and cotton, pulses to make it in edible form, wheat, 
gram, etc. to make flour, which in turn enhance the utility of all the 
items, The processing of fruits and vegetables enhances time utility 
and place utility.

In fresh fruits, vegetables, eggs, etc. simple cleaning and grading 
lead to value addition. For cereals, pulses, oilseeds, spices, animal 
feed, cotton, timber, etc. some degree of physical or mechanical 
processing activities such as ginning, milling cutting, mixing, etc. are 
required. Some of the food products require more complicated 
activities like cooking, pasteurization, canning, dehydration, freezing, 
etc. before they are ready for consumption. In some other cases 
processing includes chemical alteration of the raw materials. These 
activities lead to extra earning as well as additional employment.

Today the product processing and distribution industries are 
integral part of modern agriculture. These are often referred to as 
agriculturally related industries or agri-business. Consequently, 
farming is a big and expanding business, requiring continually 
increasing amounts of capital, technology and management.

Post-harvest activities include a number of activities after the 
harvesting/realization of primary product from agriculture. These 
include storage, marketing, processing, exporting, etc. The 
technology required for scientific storage of agricultural commodities,



Dictionary of Agribusiness Management 5
its processing for place and time utility as well as for additional rural 
employment, effective marketing practices and gains through export 
options and so on can be considered as areas of post-harvest 
activities.

Value-addition in agriculture is a multi-stage sequence of 
activities which also seek additional labour and extra-investment. 
Value addition in agriculture becomes a reality when additional 
returns exceed additional cost in the process of post-harvest 
activities. Value addition is possible through simple sections like 
cleaning and grading to complicated actions like chemical 
processing.

Agribusiness management is certainly one of the most 
advancing of the agricultural sciences and probably no other field 
has stimulated so many diverse disciplines. The fact that 
Agribusiness Management has attracted scientist from different 
spheres such as agricultural produce, scientific storage agro
processing, rural employment, consumer services, co-operations, 
etc. and other scientists of diverse background to contribute to its 
development is one of the chief reasons for its prodigious growth. 
Such growth is of course, accompanied by a proliferation in 
terminology. Such subject dictionaries like Agribusiness 
Management have fascinated the teachers and the taught 
everywhere. They stimulate us in knowing the unknown. In fact a 
dictionary of such a kind has an ocean of information which tries to 
satisfy us of our unending thirst for knowledge.

While in the process of writing and compilation, we have 
carefully considered the criticism of this work which have come 
under our notice, and have adopted all those suggestion which could 
be taken up, so far as they did not contradict the plan on which this 
volume was drawn.

It is hoped that the students, teachers, researchers and all those 
interested in Agriculture will find many of the terms commonly 
encountered in the field of Agribusiness Management defined in this 
book, and this will encourage the development of a vocabulary which 
will aid him in pursuing further studies in this fascinating field.

In every volume of similar character to this which I have had to 
consult we have found errors, sometimes numerous, occasionally 
serious. This much larger volume offers a greater chance of error, 
but we trust that comparatively few errors will be found.
U da ipu r-313001 L.L.Somani

Editor in Chief



User’s Guide

1. Main Features
Important relevant terms of local common usage in different 
countries have been included in the Dictionary for completeness 
and in order to avoid the inconvinces of having to refer to other 
sources for their definitions.
Where equivalent English terms conveying the intended concept 
are unknown, terms of other languages in current use have been 
included.

2. Limitations
(i) The dictionary is not intended to standardize or “freeze” the 

usage of terms, and the author, as such, accepts no 
responsibility for the legal validity of the definitions. It is only a 
modest first attempt at defining the prevalent concepts of terms 
in English usage.

(ii) It is to be recognized that this dictionary is the first tentative 
effort at giving definitions of terms that are known to have been

' v  generally used in the English language so far. It is probable that 
many terms have been lost sight of, but it is the intention to 
enlarge and revise the dictionary at intervals of about 2-3 years. 
The scope would then be widened to cover further terms, 
particularly with the evolution of new techniques, practices and 
instruments in the field of Agribusiness Management. It is more 
than probable also that the definitions of terms will be improved, 
when better definitions are suggested or come to notice 
subsequently.

(iii) In order to economize space, words drawn from the same 
leading word/term have been grouped paragraphs, thus 
obviating the necessity of repeating the leading word with its 
meaning many times over, and only requiring the additional root 
to be given; occasionally this has led to the intentional neglect of 
strict alphabetic sequence.

3. Alphabetization
Terms are alphabetized on word-by word basis. Abbreviated 
term take preference over non-abbreviated ones.
Subscript, superscripts, and numbers affect the order of entries 
only if there is no other difference between the entry;
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apostrophes, commas and hyphens are ignored for the purpose 
of alphabetization.

iii. When a hyphen connects two complete words, or connects a 
letter and a complete or incomplete word, the hyphen is 
regarded as a space.

iv. When a Greek letter forms a significant part of an entry heading, 
it is counted as word.

v. All numbers are disregarded in alphabetization.
4. Form of Entries

i. All entries are direct entries. However, types of subclass or parts 
of the main term follow it.

ii. The entries are generally in the singular, with the plural indicated 
only when necessary.

5. Cross References
Cross references are indicated in CAPITAL letters. Information 

given in any particular entry is seldom repeated elsewhere. In some 
cases a complete understanding of an entry is dependent on a 
knowledge of information given in other entries which are indicated 
by cross reference. In such cases the cross reference (s) frequently 
forms an integral part of the text, or may be introduced by See. In 
such cases cross references may be used to link one topic with 
another or to extend the scope of a given topic. In such cases a 
cross reference is often placed within the text and in preceded by 
See also. Certain entry headings are followed simply by See CROSS 
REFERENCE. Such references only signify that the meaning of the 
term is given under the heading indicated.
6. Numbered Definitions

In a number of cases a term is used with different meanings by 
different authors. It may also have different authors. It may also have 
different meaning in different contexts. For such terms the various 
definitions are indicated by 1, 2, 3, etc. Though all the definitions 
which can be ascribed to the terms have not necessarily been 
included. The position in which any given definitions appears in the 
list of definitions is not intended to reflect in any way the 
appropriateness or frequency of usage of that definition of the term.
7. Statement of Warranty

i. The author/editor or the publisher are in no way responsible for 
the legality of the terms and their interpretations. They make no 
warranty, expressed or implied, as to the accuracy or adequacy 
of any of the information presented in the writing.

ii. Errors called to our attention will be rectified whenever possible.
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A

Abandonment option: The optimum of terminating an investment 
earlier than originally planned.

Abnormal returns: Part of the return that is not due to systematic 
influences. In other words, abnormal returns are above those 
predicted by the market movement alone.

Above-the line advertising: Agency term for advertising in 
traditional commission paying media- press, TV, radio, cinema 
and ojtdoor (including transportation). See Below-the line 
advertising.

Absolute advantage: Ability of a country to produce more of a 
product with its existing resources than other countries can.

Absolute priority: Rule in bankruptcy proceedings whereby senior 
creditors are required to be paid in full before junior creditors 
receive any payment.

Absorbed costs: The indirect costs associated with manufacturing, 
for example, insurance or property taxes.

Abstraction: Method of classifying data by accumulating past 
experience or information, and applying this knowledge to future 
decisions. See also Model.

Accelerated depreciation: A system used for computing the 
depreciation of some assets in a way that assumes that they 
depreciate faster in the early years of their acquisition.

Acceptability: (1) Extent of customer approval of package, product, 
service. (2) That quality of money that makes individuals and 
business concerns willing to accept the thing in exchange for 
what they wish to sell.

Acceptance depreciation: A system used for computing the 
depreciation of some assets in way that assumes that they 
depreciate faster in the early years of their acquisition.

Acceptor: The person on whom a draft is drawn and who agrees to 
pay it.
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