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Preface 

Extension education as a discipline has grown into a body of 
knowledge that provides a philosophy, principle and methods of 
planning, management and effective communication of useful 
technology to bring about desired changes in the behaviour of target 
groups and improve their standard of livings. Thus one of the basic 
management functions of a good extension system is to improve its 
quality of Extension Contact, which in turn means establishing 
repeated contacts with the clientele, building confidence, 
communicating improved technology and providing motivation for its 
adoption. The book entitled “A Handbook of Models on 
Communication and Adoption Behaviour” emphasises to provide a 
comprehensive reading materials regarding models of communication 
and adoption behaviour for Extension professionals, students and 
researchers. The book is divided into 13 Chapters each dealing with 
different aspects in a logical sequence. 

The book deals with conceptual issues of Communication, 
Behaviour, Information, Communication behaviour, Adoption and 
Adoption behaviour. It also deals with concept of models and various 
models on communication and adoption behaviour. Studies on 
communication behaviour and adoption behaviour by previous 
workers have also been delineated in separate chapters. An empirical 
study on communication and Adoption behaviour have been dealt in 
detail. 

We hope that this will be a useful addition to the literature in the 
discipline of extension education. We are especially indebted to the 
authors / institutions whose works are cited throughout the book and 
acknowledged at appropriate places in the text. We acknowledge the 



 

contributions of all the people who have contributed to the field of 
Extension Education. 

We are sure that this book will be of considerable assistance to 
extension administrators, planners, workers and students in providing 
knowledge to better accomplishment of their tasks. 

 

Dipak De 

B. K. Mandal 
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CHAPTER 1 

Introduction 

We spend more time communicating than doing anything else. 
Probably we spend a large part of each day talking and listening. 
When we are not talking or listening, we are likely communicating in 
other ways – reading, writing, gesturing, drawing, or perhaps we are 
just taking information by seeing, feeling, or smelling. All of these 
activities are forms of communication and certainly we do them 
throughout most of our conscious moments. 

Thus communication is the core activity of human association in 
general and progress as well as development in particular. No human 
life can exist in isolation. A man can survive only in society and the 
survival in society is possible with communication. Therefore, 
communication is identified as the oldest continued activity of human 
being since birth and goes on and on till death. More precisely 
communication is the basic need of human beings and web of society 
which makes the survival, growth, progress and development of man 
possible and holds the society intact and progressive. To sum up 
communication is a vital part of personal life in the society. It is 
equally important in business, education, civilization, administration 
and other situations where people encounter with each other to satisfy 
their needs and wishes. We can conclude that communication is vital 
to our success and well-being in civilized society. 

Communication maintains and animates the life. It is also a motor 
and expression of social activity and civilization. It leads people from 
instinct to inspiration, through process and system of enquiry, 
command and control. It creates a common pool of ideas, strengthens 
the feeling of togetherness through the exchange of messages and 
translates into action. As the world has advanced the task of 
communication has become more complex. However, unless some 
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